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• Over the past decade, public opinion researchers have been increasingly relying on probability-
based panels to gather generalizable survey results.

• Building those panels begins with effectively communicating with a random sample of 
households why they should respond to surveys and join a panel.

• The recruitment materials should be designed to be compelling and persuasive to all, regardless 
of education level, race, age, political persuasion, etc. in order to attract a representative panel.

• Qualitative research can help identify improvements to design of panel or survey recruitment 
materials (Holzberg et al, 2021; Martin et al, 2022; Harcombe et al, 2011; Bertoni, 2025)

Motivation



• Probability-based

• Nationally Representative of U.S. Adults 18 and Older

• Recruited via ABS with Prepaid Cell RDD Supplement

• Multi-mode Capability
- Most respondents participate online
- Live telephone interviewing available to those who don’t 

use the internet or who prefer phone surveys

• English and Spanish

G E T  M O R E  I N F O
S S R S . C O M / O P I N I O N - PA N E L   

ssrs.com/opinion-panel  |  @ssrs_research



1. Random 
sampling (ABS, 
Prepaid Cell)

2. Invitation to 
participate in a 
short opinion 

survey (via 
Web/CATI)

(Letter with $1 
visible cash, 

postcard, final 
reminder, $10 

promised 
incentive)

3. Survey asks a 
short battery of 

engaging 
questions, key 
demographics, 

then the 
invitation to join 

the Panel

4. Those who 
agree to join are 

asked an 
additional battery 
of empanelment 

questions

5. Shortly after 
empanelment, a 

“first survey” 
collects 

additional panel 
variables
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Overview of SSRS Opinion Panel Recruitment
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• Phase 1: Qualitative IDIs

• Phase 2: Quantitative Experiment 
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• 10 in-depth interviews

– SSRS Opinion Panelists who were NOT recruited using the current ABS design

 ABS using older recruitment design

 Other ABS surveys

 Prepaid cell

– Friends/family

• Mix of age/gender, race, education level, 2024 vote behavior, ideology

• 45-minute interview, $50 incentive

• Participants were mailed materials in advance and were instructed to only open them at the start 
of the interview

• Interviewers used a concurrent probing strategy to gather feedback on each material

Qualitative Methodology



Envelope Design



Invitation Letter
ORIGINAL REVISED



FAQ
ORIGINAL REVISED



Postcard Reminder

ORIGINAL

REVISED



Final Reminder
ORIGINAL REVISED
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• Phase 1: Qualitative IDIs

• Phase 2: Quantitative Experiment 
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• ABS stratified by geography and modeled demographics of household members

– Sample size 34,404

 Half received original materials

 Half received revised materials

– Field period: November 10, 2025-January 6, 2026

Quantitative Methodology
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Metric Relative difference*

Registration survey response rate +15.9%

Panel join rate -8.3%

Overall recruitment yield +6.2%

Results: Yield

*Relative difference = (RR with revised materials-RR old materials)/(RR old materials) 
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Characteristic % of Joiners: Relative Difference*

Male -7.7%
Age 18 – 29 6.3%
African American -8.3%
Hispanic -5.6%
Hispanic – immigrant 0.0%
Took survey in Spanish 50.0%
No college education 6.7%
Not registered voter 4.8%
Did not vote in 2024 3.2%
Republican or Republican leaner 2.2%
Independent 4.3%
Voted Trump in 2024 8.2%

Results: Composition of Joiners

*Relative difference = (share of joiners with revised materials-old materials)/(Old materials) 
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• Qualitative research is a cost-efficient, helpful tool for redesigning survey materials

• Simple improvements to the design of recruitment materials can make a difference

• We will continue to experiment with more design tweaks in future waves, where feasible

• Our next step is to experiment with the wording of how we are asking respondents to join the panel to see if 
we can counteract the decrease in joining with the new materials. Stay tuned!

Takeaways and Next Steps 



Thank You
Darby Steiger
VP of Innovation & Solutions
dsteiger@ssrs.com

mailto:dsteiger@ssrs.com
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