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INTRODUCTION 
 
Welcome to the 2021 Wrigley Sustainability Prize. Are you ready to make your eco-idea a reality? 
 
The fifth annual USC Wrigley Sustainability Prize is an annual entrepreneurial competition 
supporting innovative environmental ideas with market potential from within the USC community. 
We invite start-up ideas from all disciplines, and reward concepts that could result in meaningful 
environmental change. Winners gain business training, networking and exposure, additional 
competitive opportunities, and prize money to translate ideas into action. 
 
Building on the mission of the USC Wrigley Institute, the Prize supports ideas that meet the 
following criteria: Innovation (How creative or unique is the idea?); Impact (What kind of an 
environmental or sustainability impact could the idea have?); Feasibility (Is the idea executable, 
and would it have commercial or global appeal?) 
 
Be part of an annual event highlighting and harnessing the talent that has put USC’s students on 
the environment and sustainability innovation map. We’ll be showcasing the best and the brightest 
sustainability and environmental solutions in the USC community. Apply now for a chance to win 
up to $7000! 
 
 
COMPETITION OVERVIEW 
 
To apply, each team will enter a 3-minute pitch video that highlights your product, service or 
innovation, along with a short application. Teams will be selected to advance to the final round by a 
panel of solution experts from leaders in academia, environmental solutions, and business. 



 

 
These selected finalists will participate in an executive workshop retreat at the USC Wrigley Marine 
Science Center on Catalina Island (location pending current USC COVID-19 regulations), where 
they will receive exclusive mentoring, hands-on training, and networking opportunities. Finalists will 
then pitch at our public final showcase event, to be judged by environmental experts, startup 
investors and prominent business leaders. Three lucky winners will win cash prizes and more. 
 
First Prize: $7,000 and an automatic second-round entry to the USC New Venture Seed 
Competition in Spring 2022, sponsored by the Marshall School of Business. 
 
Second Prize: $5,000 
 
Third Prize: $3,000 
 
 
IMPORTANT 2021 DATES 
 
August 23 Application submissions open 
September 26 Applications and video submissions due (11:59 PM PST) 
October 12 Finalists are notified 
October 22 - 23 Wrigley Sustainability Prize Executive Workshop 
November 19 Finals Showcase 
 
 
FAQ’s 
 
Where do we apply? (application portal) 
 
What is the submission deadline for the 2021 Wrigley Sustainability Prize? 
Sunday, September 26, 2021 (11:59 PM PST). 
 
Can I make changes to my application after it’s been submitted? 
Unfortunately, all submissions will be final. You do have the ability to save your information and 
return to the portal later, but once you submit your application it cannot be altered. 
 
 
When will we be notified that we have moved on to the final round? 
Tuesday, October 12, 2021 
 
How will we be notified? 
An email will be sent to the team leader with first-round judging decisions, and next steps as 
appropriate.  

https://usc.qualtrics.com/jfe/form/SV_07EJVOsqcjLzhGK


 

 
APPLICATION PROCESS 
 
Ready to apply? Here are the Important items and materials needed for the application. 
 

● Team/Venture Name  
● Team Leader and Member information listed in an Excel or Word document. For each 

person, please provide: Last Name, First Name, USC Email, Degree in progress (BA, MA, 
PhD, other), Expected Year of Completion, University and School, and the Major/Discipline 
of study. 

● Answers to Executive Overview questions in the application (these questions are listed 
below in Section A) 

● A link to your 3-minute Video Pitch recording (See below in Section B for tips, click here for 
inspiration hyperlink) 

 
A. Executive Overview Questions:  

Please be prepared to provide a short answer to each of the following questions in the 
application portal. 

 
1. Provide a brief overview of your venture or idea. What is the story behind your venture? 
2. Tell us about the problem you are solving. How is this a “global issue” where many 

people will benefit from a solution? 
3. Tell us about your customers or stakeholders. How many people need this solution? 

What percentage of that market do you realistically plan to capture, and how? 
4. Tell us about your idea. How does it work, and what will be the benefits to people and the 

planet? 
5. Why are people not satisfied with solutions already available? What are the ideas 

offered by your competitors lacking? 
6. Tell us about yourself and your team. Why are you and your team the right ones to 

launch this venture?  
7. Tell us about any challenges or obstacles you anticipate. 
8. Provide a snapshot of your financials during the start-up phase and beyond, to the 

extent possible. What are your projected start-up costs, revenue streams, profit margins, 
etc.? 

9. Is this a nonprofit venture? If so, tell us why you’ve chosen to go that route. What is your 
fundraising strategy? 

10. What milestones have you already reached? What milestones do you plan to reach in 
the next six months? Year? Two years or more? 

11. Tell us how you anticipate using the prize money if you win!  



 

 
B. Video Pitch Guidelines 
 
What should we include in the video pitch? 
For the 3-minute pitch, you may want to consider the following framework (not in any particular 
order; organize in a way that benefits your solutions and message): 
 

● What is the problem you are solving? How big of a problem is it? 
● What is your solution? Why is it unique? 
● If you have any traction, mention it. 
● Why is your team the one to do it? 
● Show a slide with all team member headshots and their roles. 

 
Everyone on the team is not required to present in the video pitch, but the team should be 
introduced on a slide. (Note: Everyone on the team will be expected to present in-person at the 
final event, should the team advance to the finals). Click here for a great video on how to structure 
a solid 3-minute pitch. 
 
What format should we use for the video pitch? 
You can use Zoom, PowerPoint, or your preferred platform. Just make sure the video is viewable 
and playback can be done on all platforms, so saving it as an MP4 is suggested. We should be 
able to see the speaker and the slides.  
 
For more information, please contact amberb@usc.edu using the email subject “2021 Wrigley 
Sustainability Prize.” 
 
Additional Tips for Making a Great Video Pitch: 
View this video for tips on how to record and narrate a presentation in PowerPoint. 
 
Keep it short. 3 minutes, max. A short video makes it more likely that people will view it to the end 
and receive the message. So, keeping at 3 minutes will allow people to enjoy your hard work! 
 
Have a great opening. Make sure to grab people’s attention from the start. There are several 
ways to do this, but a popular one is a straightforward appeal that gets right to the point. You don’t 
have time for a slow start. Within the first 30 seconds, you should: 

 
● Grab the viewer’s attention 
● Introduce your product clearly 

 
Show, rather than tell. Use concrete and visual examples, like photos of your work, charts, 
graphs, testimonials from others, etc. Don’t just face the camera and explain your campaign. Make 
your video a visual showcase of what you’re all about.  

https://www.youtube.com/watch?v=XWRtG_PDRik
mailto:amberb@usc.edu?subject=2021%20Wrigley%20Sustainability%20Prize
https://www.linkedin.com/learning/powerpoint-essential-training-office-365-microsoft-365/record-and-narrate-a-presentation?u=76870426


 

 
Don’t hide behind the curtain. Conversely, don’t just show us your project. Give your audience 
facetime! Speaking directly at your audience makes your appeal more personal and gives a face to 
your campaign.  
 
Focus on the benefits. It’s important to note the difference between benefits and features. A 
feature is a technical part of a product. The benefit is how it makes our lives better: GoPro lets us 
capture awesome memories. Fitbit helps us stay in shape. Always focus on the benefits of a 
product or concept first. Then you can show the product’s features, explaining how those features 
help achieve the benefit. 
 
Communicate effectively and clearly. Even if i takes a bit of extra time, it’s worth it to get a high-
quality script that clearly communicates your message. Good audio is key. Record your video (or 
any audio recording) in a quiet space and try to eliminate white noise and static if possible. If 
anything is at all unclear, consider using subtitles. 
 
Be real and personal. Backers get excited about a product when they connect with the team 
behind it. So keep it real. A personal connection can be deeply rewarding for you and your 
contributors. It also shows them that they can trust you to build and deliver the product. So be sure 
to: 

 
● Speak directly to the camera 
● Be completely honest (never misrepresent your company or product) 
● Show us your passion! If you believe in it, we’ll believe in it! 

 
End with a clear call to action. A call-to-action is a direct statement that asks people to do 
something. If you want them to support your idea, or spread the word — then make sure you say 
that! 
 
 
2021 RULES AND REGULATIONS 
 

1. Teams must submit a completed application and 3-minute video by 11:59 PM on Sunday, 
September 26, 2021, to be eligible. Finalists will be notified by 5:00 PM Pacific Time on 
Tuesday, October 12, 2021. 

2. Solutions being pitched must be student-led. 
3. All team members must be current undergraduate or graduate students; if a team has two 

or more members, while not mandatory, we encourage you to include at least one student 
from the USC undergraduate community. Non-USC team members are allowed, but must 
be current undergraduate or graduate students at other universities. 

4. Both teams and individual innovators are invited to register. Teams may range from 1-5 

members, and are encouraged (but not required) to include individuals from multiple 

academic disciplines.  



 

 
5. No individual may serve as a member on more than one team.  
6. Any significant changes to project scope between submission of the application and the 

final event may require further vetting. Please consult the Program Administrator for 
approval.  

7. All finalists must have one or more representatives present at the Executive Workshop on 
Catalina Island (location pending current USC COVID-19 regulations), the weekend of 
Friday, October 22 – Saturday, October 23, 2021. For large teams (4 or more), space at 
the workshop may be limited to a subset of the group, based on total attendance.  

8. Finalist teams must pitch in person. All team members must actively participate in the final 

presentation. (In the event that the final showcase is virtual, teams will present virtually). 

9. Supplemental materials are optional, and may be provided up to 3 pages or 100MB. These 
may include (but are not limited to): graphics, videos, material prototypes, annotated 
illustrations/blueprints, marketing materials, etc.  

10. The selection committee reserves the right to eliminate from the competition any team that 
fails to comply with the prize rules or procedures, or fails to act in accordance with USC 
policies. https://policy.usc.edu/scampus/ 

 
 
USC CAMPUS COMMUNITY POLICIES AND GUIDELINES and COVID-19 RESOURCES 
 
To ensure we are keeping our community safe, we will be strictly following all city, state, and 
federal guidelines. Exact guidelines will be updated closer to the event start date, and will adhere 
to local, state and federal mandates. 
 

● By applying to compete in the Wrigley Sustainability Prize competition, you are agreeing to 
adhere to the USC policies and guidelines set forth by the Office of Culture, Ethics, and 
Compliance. 

● For information on Return to Campus and COVID-19 guidelines click here. 
 
 
KEY POINTS OF CONTACT 
 
Wrigley Sustainability Prize Coordinator: Amber Brown, amberb@usc.edu 
Wrigley Prize Website: https://wrigley.usc.edu/sustainabilityprize/ 

https://policy.usc.edu/scampus/
https://policy.usc.edu/scampus/
https://we-are.usc.edu/wp-content/uploads/2021/08/2021-Fall-Guide.pdf
mailto:amberb@usc.edu?subject=2021%20Wrigley%20Sustainability%20Prize
https://wrigley.usc.edu/sustainabilityprize/
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