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           Abstract

This paper explores the smoking fetish and sexualized smoking Lolitas online. Nabokov’s sexualized girl-child Lolita has gained currency in recent years in popular cultural depictions and more recently, in increasingly sexualized and fetishized depictions on smoking fetish websites on the Internet. Psychoanalytic and film theories are used to elaborate the construction of Lolita as sexualized subject on these websites. A content analysis was conducted of 86 smoking fetish websites, with results indicating that girls are being sexualized on these sites through (1) situating them in a sexualized context (2) incorporating symbolic markers of youth and (3) overtly constructing smoking as a sign of sexual precocity. Discussion is made of the implications of the smoking Lolita, including the implications for girls’ gender identity, and that smoking may be a new way to mark girls as potential targets for sexual predators.

Lolita, light of my life, fire of my loins. My sin, my soul. Lo-lee-ta: the tip of my tongue taking a trip of three steps down the palate to tap, at three, on the teeth. Lo. Lee. Ta. She was Lo, plain Lo, in the morning, standing four feet ten in one sock.  She was Lola in slacks. She was Dolly at school. She was Dolores on the dotted line. But in my arms, she was always Lolita (Nabokov, 1989)

Thus begins Vladimar Nabokov’s controversial novel Lolita, the tale of the middle-aged protagonist Humbert Humbert’s pedophilic passion for the 12 year old “nymphet” Lolita.  Because of its subject matter – an unabashed homage to the joussaince of pedophilia - the novel at the time of its writing was so controversial that five American publishers refused to publish it.  Finally published in Paris in 1954, the London Express reviewers called the book “sheer unrestrained pornography” and “filth.” Following this, the book was seized by British authorities and banned in Paris for two years.  Although published nearly 50 years ago, controversy continues to swirl in its wake, as film versions of the book were turned down for distribution by every major American film studio in 1997. Yet the book has sold over 50 million copies worldwide, and the sexualized girl-child Lolita image has become a cultural icon (Walkerdine, 1997).  

Advertisers using sex to sell is nothing new (Goffman, 1976; Williams, 1978; Silvulka, 1998), however, using the image of the sexualized girl-child Lolita is:  In recent years, advertisements featuring pouting “nymphets” in full make-up and suggestive poses have turned up in child beauty pageants (Giroux, 1998), and in advertising  (Walkerdine, 1997), apparently garnering consumer’s attention: After Calvin Klein used “soft porn” (Reisman, 1991) images reminiscent of child pornography in a jeans campaign, sales rose from $113 million to over $462 million in one year (Ozzard, 1996).  The Lolita image allows advertisers to inject a new kind of sexual fantasy into their advertising which is “doubly prohibited and therefore doubly exciting” (Walkerdine, 1997).  

Advertisers are increasingly targeting pre-teen children as young as 6 for their advertising campaigns, in a process called “tweening,” selling them glamour, fashion and products via sex appeal (Schor, 2004).  The Lolita image in advertising creates what Spence has termed an “implicit narrative,” producing and reproducing a particular social subjectivity by presenting as “natural” the sexually precocious child (Spence, 1995).  Girls may turn to these “soft porn” images for role models of appropriate gender roles, as suggested by social learning theory (Bandura, 1969; Pipher, 1994), a process that intensifies during adolescence (Crouter & Manke, 1995; Hill & Lynch, 1983; Macklin & Koble, 1984).    Providing anecdotal support to the notion that these images are indeed being internalized as models by even very young girls, Schor describes a study in which an advertising agency videotaped a three year old doing a Britney Spears imitation, complete with grinding and flirting;   When asked what she wanted to be when she grew up, she replied “a sexy shirt girl” (Schor, 2004).  Although numerous studies have examined sex appeal in advertising (Goffman, 1976; Williams, 1978; Lin, 1998; Lin, 1997; LaTour & Henthorne, 1994; Grazer & Keesling, 1995; LaTour, 1990; Jones et al, 1998;), women and sex role stereotyping in magazine advertisements (Sullivan, 1998; Kang, 1997; Lafky, Duffy, Steinmaus & Berkowitz, 1996), and in television commercials (Furnham & Mak, 1999;  Hall, 1994; Furnham & Bitar, 1993), all have focused on depictions of sex appeal and women, not teens or girls.  Though a few popular books and articles have expressed concern regarding the seeming increase of the sexualized child in advertising and pop culture (Schor, 2004; Giroux, 2000; Advertising Age, 1997; Houston Chronicle, 1996) little research exists on this issue, perhaps because of its inherently taboo nature (Walkerdine, 2001; Walkerdine, 1997).  The few studies which have addressed sexualization of teens or girls in advertising have found that girls are more often sexualized compared to boys, are depicted as “bad girls,” and are encouraged to intensify their erotic appeal to boys or men, and that this is increasing  (O’ Donohue, Gold & McKay, 1997; Durham, 1998: Maynard & Taylor, 1999).  

Bracher discusses the negative effect that sexualized images, and in particular, pornography, have on sexual relations, by “making natural” specific subjectivities and sexual relations, saying these images “encourage the audience to deny there is no sexual rapport between men and women” – a slippery slope indeed when considering images of sexualized girls (Bracher, 1993).  Bracher (1993) argues that the impossibility of sexual rapport is resolved through pornography, allowing men “to experience their own desire and the Other Sex’s desire as complementary, natural forces that exist in a pre-established harmony.” The Lolita image appears to code feminine desire and sexual agency, in other words, it appears that “she wants it” thereby turning an inaccessible sexual fantasy into a masturbatory phallic relationship.  Bracher (1993) asserts that this “making natural” of sexual relations draws men to conclude that all women (and in our case, girls) “ultimately desire to have done to them exactly what men desire to do.” Such images may fuel a desire for such sexual relations, and indeed, the rise in sex tourism and websites promoting it (U.S. Dept. of Justice, 2004), and global sex trafficking (Farr, 2004) may coincide with the rise of these images in the media in recent years, as adult males travel to foreign countries seeking sex with the desiring Lolita. 

The Internet as pornosphere

Due to restrictive decency laws governing the mass media, most depictions of sexualized girls in the media have been of the “soft core” variety.  The Internet, lacking such restrictions, has become a “pornosphere” (McNair, 2002): In January 2000 alone, 17.5 million surfers visited porn sites from their homes, generating an estimated $1 billion in revenues in 2001 for online pornographers (McNair, 2002). A recent survey of over 15,000 Internet users found that 75% of men and 41% of women have intentionally downloaded or viewed sexual images online (Knapp, 2004). 

Viewing porn online appeals to a sexual instinct that Freud called “scopophilia,” or the pleasure of  looking (Freud, 1989b).  Scopophilia has been used to theorize the pleasure of looking in the cinema (Cowie, 1997; Mulvey, 1989), but not on the Internet, yet this theory can be extended there with some fruitfulness.  The cinema and Internet are both largely patriarchal, thus serving to satisfy the voyeuristic pleasures of the masculine look, yet they diverge in relation to the “structure of specularity” (Cowie, 1997), which may be an important factor driving people to seek porn online.  In the cinema, one is both spectator and spectacle - able to look, but also to be looked at. This may have served in the past to limit people’s access to pornography, in that some may have been reticent to be seen entering a seedy “adult” movie theatre or bookstore, for fear of public censure.  In the privacy of his own home (perhaps even with children sleeping soundly nearby), the spectator can now see (without being seen) hardcore or fetishistic images, including perhaps images which sexualize children. 

Children too are accessing porn sites from home:  In the U.S., approximately twenty-five million children from 2 to 17 years old are regularly online (Nua, 2000; UCLA Center for Communication Policy, 2000), with children under 18 spending 5-7 hours per week surfing the Web, (NFO Interactive, 2000) most without any parental supervision (Nua, 1999).  Two separate studies of youth who access the Internet at home in the EU have found that approximately 25% of children in Ireland, Belgium, the UK and Greece between the ages of 8 and 17 have accidentally encountered pornography online (Nua, 2002).  Approximately 70 - 80% of porn sites offer free pornographic images as “bait” to get users to sign up for their for-fee services, making pornographic images potentially available to children without the necessity of age checks or a credit card (C|Net, 2001b).  Knowing children like to play games online, some online porn sites are even using games and cartoon images to lure children to their sites (Chmielewski, 1999).  

Sometimes a cigar is not just a cigar: The smoking fetish online

“Sex sells,” and tobacco advertisers have historically relied on sex to sell cigarettes, using images ranging from sexy, exotic looking women on cigar boxes and trading cards to the ultra thin, glamorous women in advertisements for Virginia Slims (Albright, Altman, Slater, & Maccoby, 1988; Altman, Slater, Albright, & Maccoby, 1987; Basil, Altman, Slater, Albright, & Maccoby, 1991; Pollay, 1991; Pollay, 1993; Smith & Ziegler, 1990; Warner, 1986).  Yet since the U.S. Master Settlement Agreement was put into place in the late 1980’s, images depicting smoking have been  banned from circulation in advertising, film, TV, billboards, and sponsorship, in an effort to curb under-aged smoking (National Association of Attorneys General, 1998). However, the World Wide Web was ignored in the finalized version of the Agreement, leaving the Internet an unregulated channel for reaching millions of young web surfers, allowing easy, unmonitored access to buying and selling tobacco online, and to the ready availability of images of tobacco products that are very appealing to youth, linking cigarettes to glamour, fun, sex, rebelliousness, and the lifestyles of the thin, youthful and beautiful (see Hong and Cody, 2001; Malone and Bero, 2000; Malone, 2000.)  Evidence supports the notion that children and adolescents are more likely to take up smoking when exposed to ads or programming depicting smoking (Schor, 2004).  Girls and women are apparently getting the message:  A recent report by the Surgeon General in the United States found that smoking amongst teen girls is on the rise, with more than 30% reporting having smoked in the past 30 days (Feig, 2001).  

Ribisl, Hendriksen, Lee and Haladjian (2000) report that while sex, sexual symbols or sexual innuendo have been used for some time in tobacco advertisements, these images have become more blatantly “fetishized” on the Internet.  Fetishism involves recurrent, intense sexually arousing fantasies, sexual urges or behaviors involving the use of nonliving objects (American Psychiatric Association, 2000), which become compulsively needed in order to obtain sexual gratification (Money, 1989).  In the smoking fetish, cigarettes, cigars or scenes of typically women smoking become the object of the sexual fetish.  Big Tobacco is well aware of the potential to fetishize smoking, and has used this to enhance the desirability of its products in the past. William Dunn, in a report prepared for the Phillip Morris tobacco company has said:  “Smoking according to [psychoanalytic theory] is the consequence of pulmonary eroticism. Translated, this means the lungs have become sexualized and smoking is but another form of the sexual act.” (Dunn, 1972).  Many websites devoted to the smoking fetish have sprung up in recent years, some containing images of girls as young as 6 years old, complete with sexualized descriptions connecting smoking to intercourse and fellatio. Hong and Cody (2001) found that the use of sex appeal, glamour, and “alternative” lifestyles were common on these sites.  Carpenter and Ribisl (2000), analyzing stories on “Jenny’s Teen Smoking Page,” concluded that such sites feed into girls’ insecurities, glamorize smokers and smoking, and promote smoking.  While interest in the smoking fetish lures visitors to these websites, profit is the driving force behind hosting them, since most of these sites sell memberships, videos and/or sexualized images of smoking women, teens and girls.
Psychoanalytic theory as a developmental theory sheds some light on how one may develop a smoking fetish:  According to Freud (1989b), in early childhood, the “libido” or sexual energy moves through a series of stages, consisting of the oral, anal, latency, and finally, genital stage: Unsuccessfully traversing one of these stages results in an adult fixation on the corresponding erotogenic area.  When the sexual libido becomes fixated at the oral stage, it can lead to an “oral fixation,” with smoking being mentioned by Freud as one possible symptom. Though Freud’s theory may explain why people smoke themselves, it doesn’t elaborate why watching others smoke has become fetishized.  Freud has said that because of society’s norms and constraints, people’s true sexual wishes and desires become repressed, and then expressed indirectly through dreams and symbols (Freud, 1989a).  Cigarettes and cigars become symbols of the phallus, typically modeled upon the man’s penis.  The phallic symbol of the cigar or cigarette in our case then becomes fetishized as a way for boys, and later, men, to deal with their Oedipal fears and fantasies.  Freud has said that in childhood, the boy “refuse(s) to take cognizance of the fact perceived by him that a woman has no penis…for if a woman can be castrated then his own penis is in danger” (Freud, 1928).  The fetish is developed as a penis substitute to disavow castration. This fetish according to Freud (1928), “is not a substitute for any chance penis, but for a particular quite special penis that had been extremely important in childhood but was afterwards lost….It should normally have been given up, but the purpose of the fetish ... is to preserve it from being lost…. To put it plainly: the fetish is a substitute for the woman’s (mother’s) phallus which the little boy once believed in and does not wish to forego - we know why.”  The fetish as symbol of the mother’s penis comes also to represent her desire, thereby affirming that her desire lies with him and not with the father. Thus disavowal is actively maintained by the fetish substitute in order to both alter reality (“women have a penis”) and to maintain the mother’s desire through restoring her lack.  

Lacan and the smoking Lolita 

Fetishizing the cigarette or cigar as phallic symbol symbolizing the desire of the (m)other is one thing, sexual arousal linked to seeing under-aged girls smoking is quite another.  Lacan’s discussion of the phallic symbol can help us further decode the smoking fetish and its link to the sexualized girl-child Lolita. For Lacan, the phallus exists as a “signifier of presences” (Cowie, 1997) - a symbol not of lost-ness but of the continuing reality of the mother’s penis, a symbolism he calls the object petit a.  Bracher discusses the  notion that for men, fetishization serves as an avowal of lack: In seeking love and desire, he argues there will always exist a divergence between woman as object of desire, or the means for one’s jouissance, which he terms  “active anaclitic desire” and object of the demand for love or “active narcissistic desire” (Bracher, 1993).  According to Lacan, such a divergence gives rise to a deprecation of women which leads men to always seek another woman who can signify the phallus “under various guises, whether as a virgin or prostitute” (Lacan, 1995).  The smoking Lolita is figured as a kind of “shifting signifier” - embodying alternatively, both sides of Lacan’s split subject – both virgin and prostitute.  As Bracher (1993) has asserted, “male heterosexual desire constructs the desire of its other through a phallic metaphor.” Thus for the spectator, the smoking Lolita by the possession of the cigarette- as- phallus signals her desire for the penis. It warrants saying that - the spectator is critical in this fetishizing and signifying process - after all, sometimes a cigar is just a cigar.  

Lolita and gendered sexual identity

R.W. Connell uses Gramsci’s notion of the “organic intellectual”
 to theorize the role of intellectuals - including psychiatrists, film-makers and novelists – as theorists of gender relations (Connell, 1997).  Certainly Nabokov can be viewed as such an organic intellectual:  His Lolita with its erotic, evocative imagery of Humbert’s obsession with the brown skinned, musky-smelling girl-child Lolita, referred to as “my tiny concubine” provides a vivid articulation of the symbolic connection of sexuality, childhood and taboo desire. The ideology of sexuality is one realm that feminist scholars have theorized as important in understanding the structural factors shaping gender relations – as the symbolization of men and women, and in this case, girls, makes certain forms and patterns of gender roles and sexual relations seem “natural” (Connell, 1987).  Althusser has said that ideology serves as a socializing agent, carried out through, in part, the ideological apparatuses of society, including advertising and cultural forms by producing specific social subjectivities (Althusser, 1971).  

The production and subsequent reproduction of the Lolita image in popular culture is one such social subjectivity, which, once figured, sets the stage for a process of gendered sexual identity formation in girls.  As Lorber puts it: “Linking the experience of physical sex and gendered social prescriptions for sexual feelings, fantasies and actions are individual bodies, desires and patterns of sexual behavior, which coalesce into gendered sexual identities” (Lorber, 1994). Using the image of Lolita as model, girls may themselves incorporate the sexualized images of young girls they see in the media into their own gender identity through processes of interpellation and identification.  According to Althusser, the formation of subjectivity takes place through culture and language, as in his classic example of the policeman hailing the passerby on the street. By turning toward the voice of the law in recognition of the hail, subjectivity is formed (Butler, 1997). In the turn, and through the inherent power differential between policeman and passerby, the subject is both normalized and subjected.  Althusser’s account assumes an adult subject, turning in response to the authority of the law, yet an extension of this theory to children’s subjectivity can be fruitfully made: If it is the power of the law that creates the social subject, that power is patriarchal. Patriarchal power has its origins in the literal pater, the father, in the modern family unit.  For children, the policeman in Althusser’s account may be replaced by the father or other similar adult authority (uncle, or perhaps the pedophile or pornographer next door). The hail of such an adult would evoke the same turning in a child as the adult hailed by the policeman on the street.  In the case of the smoking Lolita, one could envision the photographer/pornographer figured as such an adult authority, the hail coming as he instructs the young girl to “Turn a little more this way, tilt your head, pull your skirt up a little higher so I can see your underwear.” As she turns toward this summons, interpellation takes place: the innocent girl becomes figured as Lolita. In this way, the girl is complicit in the production of Lolita as cultural image/sign as coded male desire, which is then commodified and offered for exchange on the Internet, coded for strong erotic appeal and sexual imagery, or “to be looked-at-ness” as Mulvey (1989) puts it.   

Once so disseminated, the Lolita image is made widely available as floating signifier, available to attach to girls’ bodies as sign.  Lorber (1994) in discussing the work of Teresa De Laurentis, says that “heterosexual women collude in these sexual and economic enterprises not only by watching, but by incorporating the images men present to them as part of their own gendered sexual identities.” De Laurentis says that “this manner of identification would uphold both positionalities of desire, both active and passive aims: desire for the other, and desire to be desired by the other” (Lorber, 1994.)  Through a process which may be termed a naïve identification with the desire of the other, girls may potentially use the image of Lolita to form their own gender identity, as evidenced by the case of the three year old and the “sexy shirt girl” example discussed earlier, or the case of murdered six year old beauty pageant contestant JonBenet Ramsey, which as Giroux points out “belies the assumption that the voyeuristic fascination with the sexualized child was confined to the margins of society, inhabited largely by freaks and psychopaths” (Giroux, 2000).  Though the sexualized girl may now be the girl next door, due to innocence and lack of sexual knowledge, the full sexual meaning and significance of the Lolita image may escape her – she just knows there is something desirable there, and thus “desires to be desired.”

This paper will attempt to further explicate the smoking fetish and the smoking Lolita online, to see how she is figured on various smoking fetish websites.  Prior to this, it warrants saying that I did not seek to find Lolita online: Rather, I stumbled upon her during the course of a larger study of smoking and tobacco. However, given the nature of these images, and the relatively scant information on the smoking fetish itself, I felt it imperative to explore it further.  To that end, this purpose of this study is to elaborate the smoking fetish as it is represented on various smoking fetish websites and to explore further the construction and representation of the smoking Lolita; and finally, to discuss the implications of this social subjectivity.

Method

The data for this study was gleaned from websites specifically featuring sex appeal and tobacco.   A sample of smoking-related sites was taken from sites generated from several Internet search engines, yielding a total of 318 web sites analyzed and coded between November, 1999 and May, 2000. Of the 318 sites sampled, 159 were purely “e-commerce” sites, selling inexpensive or untaxed cigarettes, and 179 sites featured human models and lifestyles (“Gothic,” “Alternative” lifestyles with body piercing, “good ole’ boy chew sites, etc.). Of the 179 sites with human models, 86 (48%) featured sex appeals.  Following the open coding method as described by Strauss (1987), a quantitative content analysis was first performed on the manifest content of  86 sites to code the presence or absence of specific categories and elements, including sex appeal; then a more systematic qualitative coding was undertaken, building on the elements generated from the quantitative categories which emerged during the initial phase of coding.  

Results

Three global themes emerged from my analysis of the smoking fetish websites. The analysis found that under-aged girls were sexualized on these sites in three main ways: (1) through the visual and textual marking of  smoking as sexual act, thereby creating a sexualized context within which to place Lolita as sexual object  (2) through emphasizing symbolic markers of youth in textual and visual codes; and  (3) through implicating smoking as sign of sexual precocity in young girls.  Each of these themes will be elaborated in more detail.

Constructing a sexualized context  

The smoking fetish websites encode the symbolic connection of smoking to sex through the use of text, photos, and stories. (for examples, see Appendix A.) The images on these sites ranges from photos of celebrities smoking, to clothed models smoking in stylized studio shots (referred to as “smoking glamour”),  to lingerie clad or fully nude models, some in sexual situations. The under-aged girls appearing on these sites all appear clothed, yet these images may still be considered pornographic: U.S. case law in the United States vs. Knox case stated that images showing “lascivious exhibition of the genitals or pubic area” including non-nude depictions which are meant to be sexually exciting can be considered child porn (MSNBC.com, 2002). The vast majority of these sites target heterosexual male sexual arousal, and interestingly, feature women, teens or girls holding cigarettes, and not cigars, pipes or chew tobacco. On the other hand, cigars were the smoking device depicted almost exclusively on smoking fetish websites targeting gay men.  Some photos overtly encode copulation by showing females holding the cigarette or cigar to their genitals, their faces often contorted in a look of ecstasy. Other photos depict females engaging in fellatio while holding a cigarette and blowing smoke out of their mouths, thereby coding ejaculate with the signifier of smoke.
In addition to the visual representations of the smoking fetish, the text on these sites also fetishizes smoking.  For example, one site stated: “When asked why smoking is capable of exciting us sexually, the obvious answer is - that it looks like fellatio.”  Another stated: “Watch girls inhale thick, creamy smoke,” with the words “thick” and “creamy” used to encode fellatio and ejaculate. In similar example, the text states:

Naughty girls who love to smoke, Love to smoke cock too! After all, nothing like a good drink of fresh squeezed cum after they burn one down. 

The reversal of the language used to describe fellatio into the language of smoking - “love to smoke cock too” overtly connects smoking and fellatio, turning them into one and the same sexual act.  The lascivious nature of the images and text on these sites, showing nude or semi-nude models smoking while engaging in sexual acts creates a highly charged, sexualized context. Situated within this context are photos of teens and young girls smoking. Given this highly sexualized context, the sexualization of the girls as smoking Lolitas is unmistakable.  The photos of under-aged smoking girls are of two main varieties: Some are clearly “staged” - intentionally posed and shot in a studio setting to show an overtly sexualized little girl  (See Appendix B, Figure 1). The example photo shows a young girl in pigtails who appears to be approximately 11 years old, cigarette in one hand and phallic pen to mouth, her skirt pulled up to reveal white underpants.  Others images are “candids,” shot by men using telephoto lenses outdoors, outside the awareness of the girls (or presumably their parents).  For an example of one such “candid” shot, see Appendix B, Figure 2 (e.g., see also Appendix A).  Some of these candids depict girls as young as 6 or 7 years old.  Many sites contain pages of these candids taken at the beach, outside schools, even at a County Fair.  

Symbolic markers of youth    

Symbolic markers of youth advertise the availability of smoking Lolitas on the sites, beginning with the actual names of the sites.  Many smoking fetish websites use names which both imply and directly refer to the presence of under-aged sexualized females, including: “Smoking Angels,”  “Smoking babes” and the more overt “Smoking Lolitas.” These names evoke images of innocence, virginity and youth. Some sites overtly advertise the availability of under-aged girls: One site touted, “Images and video clips of young sexy smoking girls from 8-21 years.”  The mention of girls as young as 8 years old clearly means we are talking about girls here, and not just older teens or women posed in fantasy outfits to appear younger than they are.  

Other markers of youth are evident in the textual descriptions on the sites.  For example, one girl in a smoking fetish video was described as “the typical L.A. teen, hair in pigtails,” with pigtails being an evocative symbolic marker of girlhood.   

Another marker of youth frequently used on these sites is the image of the schoolgirl, an unambiguous signifier of taboo pedophilic desire.  The following is an example of the textual coding of the sexualized smoking schoolgirl:

You've known it since you were in school. Girls who smoke are the sexiest... Girls who smoke are the nastiest... Girls who smoke are the hottest. They're the ones who love to tease... Love to show off... Love to fuck... and of course, they LOVE to give head! 

This narrative evokes the subject of ‘girls,’ and then sexualizes them, followed by the statement ‘you’ve known it since you were in school,’ underscoring the age difference between the smoking “girl” and the spectator, presumably an older man.  The quote also alludes to the schoolgirl’s own sexual desire, the one who “loves to fuck,” evoking the image of the treacherous Lolita with an insatiable sexual appetite, figuring her in a narrative oscillation between Lacan’s virgin and prostitute.  The sexualized school girl is also figured visually on these sites:  Sometimes she appears as a fantasy figure as an older teen or young woman wearing the white shirt and short plaid skirt of the schoolgirl, hair in pigtails.  But just as commonly, actual schoolgirls are featured on these sites in candids shots of them in uniforms with cigarettes in their hands or mouth.  

Smoking as sexual precocity  

Lastly, these smoking fetish websites sexualize girls through figuring smoking as a sign of sexual precocity.  Some sites actually encourage girls to start smoking, citing increased sexuality as one reason for doing so. Here is one example of this: 

The most sudden change will be in your relationship to men. As soon as men know that you’re a smoker, you will be amazed at how absolutely sexy you will be in their eyes…When you start smoking, your life will be great!  

In this quote, girls are encouraged to smoke (“your life will be great!”) by saying it will enhance their erotic appeal to men, not boys. Another example of sexual precocity linked to smoking was culled from a testimony for a smoking fetish video: 

She is truly the sexiest teenage cigar smoker I have ever seen! She smokes with the depth and style of a woman much older. If you love the idea of a sexy young cigar smoker, this tape is a must for you!

The sexual precocity of the girl in this quote is alluded to through comparing her to a “woman much older.” Another way that smoking is linked to sexual precocity is through erotic stories of “first smoking experiences.” These stories typically follow a particular literary convention of a “sexual initiation fantasy.” The following example is from a story entitled “Big Sister’s Surprise.” In this excerpt, the protagonist George Higginbottle is introduced:

George Higginbottle was a lonely, nervous man, prone to stutter and stumble all over his words, especially when a lady was involved. He found his only solace in tending his tidy yard, carefully planting the right flowers for each season and keeping the place tidy as Martha Stewart's table-top. So he had no idea why on earth he had responded to the ad in the back of the Sunday paper. “History tutor wanted for fall semester for active teen. Will pay well.

Here, the protagonist Mr. Higginbottle is depicted as socially inept (“lonely and nervous”), and the antithesis of a frightening, hyper-masculine, aggressive sexual predator: Indeed, he has been feminized, his only interests stereotypically feminine - tending hearth and home, planting flowers and keeping his place “as tidy as Martha Stewart’s tabletop.”  Figured thusly, he embodies a non-threatening asexuality and an almost child-like innocence which would seem to set the scene for a child to feel safe in his presence.  The protagonists in these stories seem to be presented routinely in this manner: As passive innocents, caught unawares and surprised to find themselves being seduced by the virginal girl who is transformed through smoking into the treacherous Lolita.  The reference to an “active” teen in the story has no relevance to needing history lessons (the teen isn’t seeking gymnastics lessons after all). Instead, it foreshadows the arrival of the sexually active young teen that will “pay well,” paying with her virginity, the ultimate gift.  The story continues with the description of the arrival of two sisters: The older sister described as an 18 year old “beautiful blonde,” her sister a “version of her” only 15.  Once inside, the older sister begins to smoke in seductive manner, serving as a model for the younger sister’s initiation.  The scene, typical of this genre will be reproduced here:

Kristina slipped a cigarette out of the pack and held it in her fingers. Then, with a quick motion like a baby jerking some toy it has found to its mouth, she raised the little cylinder to her lips and opened them just enough to poke the tip in, balancing it there. A flick of her finger and a flame leaped into life on her lighter. She half-closed her eyes, concentrating on touching the flame to just the right spot on the cigarette while her cheeks hollowed as she drew in a breath. In the silence of his house, the lighter click sounded like pebbles grinding, her inhale almost seeming like the rustle of wind across fall leaves, the pop of her lips as she completed her draw and lowered the cigarette like a kid slurping on a Crush bottle some long-ago summer day. Then she exhaled. Her breasts seemed to push the smoke up out of her lungs and it spilled out her mouth in a creamy cloud that tumbled through the living room air and spread through the room. 

In this story, “she raised the little cylinder to her lips, and opened them just enough to poke the tip in” – seems to code the initial, tentative sexual advances of the virgin, exploring intercourse for the first time at her deflowering, where she is to be found  “opening her lips just enough to poke the tip in,” (a reference moving mouth lips and tip of cigarette, to vaginal lips and head of penis) where next  a “flame leapt into life,” the flame of sexual passion.  Her half closed eyes, concentrating on touching the flame to the right spot - seems to further code a sexual encounter.  Interesting are the several references to children contained in this story, including the “baby jerking some toy” (the term “jerking” also slang for “jerking off,” or masturbation) and the “kid slurping on a Crush bottle,” the bottle standing in as yet another phallic symbol, with the slurping suggestive of oral sex.  The notion that the girl’s breasts are somehow involved in the act of smoking further sexualizes smoking, with the “thick, creamy cloud that … spread through the room” another image routinely used on these sites to signify ejaculation.  

The story continues in a stereotypical fashion, with the older sister leaving the younger girl alone with the man. Mr. Higginbottle next goes to the store and purchases cigarettes, then brings them home for her in the next step of the initiation fantasy:

He knelt at her knees, shook a cigarette from the pack and held it to her thin young lips. She parted them and gripped the cigarette firmly in her mouth. He struck a match and held the flame to the golden tobacco peeking out of the cigarette. She half closed her eyes, clamped her lips tightly around the filter and drew in a deep breath that hollowed her cheeks against her face. The cigarette flared to life, a bright orange cherry forming on its lit end as she hungrily drew in a deep puff of smoke. She seemed to swallow it down forever, her throat pumping as if she was drinking a soda, the cigarette now seeming to stand stiff in her stretched-tight lips. With a pop that seemed to echo through the room, she suddenly plucked the cigarette away. She opened her mouth, filled with the last of the beautiful white smoke from her long drag, opened it wide as if she were about to bite something. 

Clearly, one could view the man kneeling at the young girl’s knees, as she “parted them, gripping the cigarette firmly” as a sexual fantasy of the opening of the knees of the nervous virgin, followed by her deflowering, with the “bright orange cherry” referring to the girl’s “cherry,” a slang word used to mean a young girl’s virginity, waiting to be plucked.  “She hungrily drew it in, and seemed to swallow it down forever” again signifying fellatio and a voracious appetite for sex, the cigarette as phallus “standing stiff” in her “stretched tight lips” (again the shift from smoking to sex, from the lips on her mouth, to her virginal vaginal lips.)  She opens her mouth wide, “as if she were about to bite something” – indicating both her voracious appetite for sex, as well as suggesting the dangerousness of both her sexual drive and his desire for her:  Indulging in this taboo fantasy may come back to bite him.

This story makes smoking seem alluring, rebellious and sexually arousing. It is a “coming of age” story, as the innocent girl, as a result of taking up smoking, is transformed into the treacherous seductress Lolita.  Since smoking is known to be extremely addictive, smoking as fetish figures the young girl as addicted to sex, reconfiguring Lolita from innocent virgin into insatiable nymphomaniac before our very eyes.

Discussion

Cowie (1997) uses the smoking scene in Now, Voyager to show how smoking, with cigarette figured as phallic symbol, slips between two meanings: Between the overt content of the scene (a man and a woman smoking) and “something more, something else.”  The Internet has allowed smoking as “something else” to be taken to a new level – from “sexy” to sexual fetish.  On these sites, the configuration of smoking as sexual act is clearly delineated along gender and sexual identity lines:  Women and girls for the heterosexual male gaze are showing holding cigarettes, while gay men for the homosexual male gaze are shown with cigars.  Given that cigars were the smoking device depicted almost exclusively on smoking fetish websites featuring gay men, this seems to be linked to power:  Apparently, a female can be phallic, but apparently shouldn’t be too phallic, too powerful - as that would place her in the position of the more phallically powerful “daddy” rather than mother role.  Also of interest is the fact that boys were not depicted on any of these sizes.  The smoking fetish is predominantly a heterosexual fetish, designed for male heterosexual arousal.  

Butler has made the case for a “lesbian phallus,” figuring the phallus as floating signifier, apart from the penis, meaning it can signify other body parts (Butler, 1992). Such a configuration is important in terms of reconfiguring phallus as floating signifier released from the sign of penis, thereby separating power, sexuality and gender, allowing women to posses phallic power too.  However, the phallus held by the smoking Lolita seems not to be this lesbian phallus, empowering and removing her from the trap of the gender and sexuality binary of feminine/passive, male /active.  Instead, almost exclusively, the smoking Lolita is figured as the passive, sexually available female for the pleasure of the male gaze.  Even the “lesbian sex” scenes depicted on these sites are coded for the sexual arousal and pleasure of the male gaze, and not for the pleasure of the women (or girls) themselves. 

The stories found on smoking fetish websites all contain themes of virginity, loss of innocence and adult desire for these “bad girls.” The smoking Lolita allows the spectator to both avow his desire for her, while simultaneously allowing him to disavow it: One could say, “It’s just a girl smoking” and thereby assuage any anxiety or guilt spawned by his pursuit of this taboo pleasure. Yet given the highly sexualized content of these stories, and their unmistakable lascivious “voice,” one would be hard pressed to deny the sexualization of these girls. On these websites, the smoking Lolita herself becomes a floating signifier, embodying both sides of Lacan’s binary of virgin and whore:  She’s at once virginal, with all the sexual allure that incites in some men, while also sexually precocious, after all, she must “want it” – as evidenced by the cigarette in her mouth. The juxtaposition of photos of smoking Lolitas within the highly sexually charged context created through the photos and text on these sites enables the transfer of feelings of sexual arousal and desire from the women and older teens, to the under-aged girls, perhaps even creating a desire for girls in men with no previous pedophilic predilections.  It is indeed a slippery slope. 
The smoking fetish websites are also of interest as a site for the construction of a sexualized identity for girls:  R.W. Connell has argued that it is essential to recognize discourse and symbolization as practices – taking into account institutions, markets, and economics as players in the symbolic order (Connell, 1987).  Giroux addresses the proliferation of the Lolita image in the media in recent years, saying that, “innocence becomes fractured sign and is used unapologetically to present children as objects of desire for adults as voyeurs” (Giroux, 2000).  Giroux argues that we must examine such social practices in order to resist ways in which young women’s bodies and identities are being appropriated to satisfy adult needs and desires (Giroux, 2004).  Connell has discussed the notion of  “social embodiment,” arguing that we must consider the materiality of bodies, and thus, their agency (Connell, 2002).  But this begs the question: Are children’s bodies accorded the same (sexual) agency as those of adults?   When do children become sexual agents in their own right?  Many pedophiles conduct their illicit acts and justify them by saying that the child was the one who seduced them  - implying that the child possesses sexual agency.  Portraying girls as sexual agents online may serve to bolster this belief.  Internet sites are now cropping up promoting “sex tourism” where adult men can travel to have sex with under-aged females (Farr, 2004; UC Santa Barbara, 2004), underscoring the point that the naturalization of desire of the Other may have sinister implications for actual girls offline. Parents and policy makers need be aware of these sexualized portrayals of smoking, as this puts a new spin on the dangers of under-aged smoking: No longer can it just be viewed as a health problem, but it may also create a dangerous situation for under-aged girls caught smoking by sexual predators.  At the very least, parents need to be aware that smoking may put their daughters at risk for being photographed and posted on sexually oriented websites.  

Yet this argument still does not address the agency of the actual girl and her sexual desire. Walkerdine (1997) has said that the image of the sexualized girl is composed of adult desire combined with the Oedipal fantasies of the girl herself, which exist as a form of “social fantasy.” From the social fantasy of the Lolita, young girls may develop their own subjectivity, based on the images she sees reflected back to her from family, friends, and perhaps, the media and Internet.  The construction of the smoking Lolita image online may impact the gender identity of girls by encouraging sexual precocity in pre-teens. Also, the depictions of glamorous and sexy smokers online may encourage under-age girls or teens to take up smoking in order to adhere to the culturally prescribed beauty ideal of thinness. 

What’s new here is not the construction of the sexualized girl subject Lolita, but rather the signification of that subject online in a highly fetishized, overtly sexualized manner in conjunction with the smoking fetish. This representation is easily commodified, reproduced and circulated on a global level, due to the ease and anonymity of computer communication and the change in the structure of specularity afforded by the privacy of the Internet.   This suggests several interesting questions: Given the large number and great variation of sexual mores across societies crossed by the Internet - can and should there be constructed a notion of the obscene on the global level? What impact, if any, does the proliferation of  images such as the smoking Lolita online have on the offline lives of little girls – such as in the cases of pedophilia, the sexual traffic of girls worldwide, and  “sex travel” in order to obtain this elicit object of desire?  New technologies pose many new vexations. 
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Appendix A

List of websites addresses (URLs) linked to sex appeal and smoking

Smoking Fetish Websites:

Smoking Glamour

http://www.pinkcenterfold.com/tgp/347/TGP39.html
http://links.smokesigs.com/
http://smoking-sex.com/
http://www.sensibleerection.com/galleries/sexysmokers1/
http://www.lighthousesmoke.com/
http://www.geocities.com/Paris/Bistro/9413/
http://www.fetish-center.com/smokinglinks/egroups2.html
Examples of Lolita Online - sexualized teen and girls smoking images:

Site where photo in Appendix B can be found of reclining Lolita:

http://www.xs4all.nl/~00kaap/sl3.html
Featuring “candid” photos of girls smoking: 

http://www.geocities.com/mandylove3/gallery_index.htmMore “candid” 

photos:

http://www.rootdogg.com/archive.html
Stories of sexualized under-aged girls and smoking:

http://smokingsides.com/docs/ngroups.html
Appendix B

Examples of Smoking Lolita Photos

Figure 1.  Studio shot of smoking Lolita
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Figure 2.  Candid shot of smoking Lolita
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� Gramsci in Selection from the Prison Notebooks uses the notion of the organic intellectual to refer to a certain class of educated individuals who articulate the values and ideology of their particular class, to uphold and defend their class position in society. These values and ideology are aimed to legitimize that class’s autonomy and position of dominance in the hierarchy of society. 





